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" The development of 0 our 
passin ee en one | 


~ decision for the first time a 

in Japan that computer 
programs should be 

| protected under the 

| Copyright Law, a decision. 
which led to the revision 





Seeking to expand the network of ‘play,’ of the law. 
. ‘ ; We are continuously 
—that is why Taito is offering people more fresh 


spreading it S wings. entertainment with the 
innovative development of 

products such as a video 
game using three monitors. 
We will continue to sell 
and lease amusement 
machines so that we may 
maintain the trusting 
relationship we have 
established with our 
customers. 
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We have established a 
strong amusement 
machine sales network 
overseas with our affiliated 
companies— Taito America 
OF o} som (C7) (er-lece) m= 1a le Mm E-11 Co) 
(Europe) Corp., Ltd. 


(London). Recently, we 
have expanded our sales 
ral=ya"'ce) aqme (om laces (U(e(- Mm E- Tir: Ta) 
late mColale mm Ce) ale mm comere)'(=19 
the Asian market. We are 
endeavoring to build a 
reliable business network, 
oom (at-] au aire) ¢=ig el-re)e][-meer- 19) 
feel the heart of ‘Taito’. 





So that everyone on earth can experience ‘play’..., Taito America Corporation 
390 Holbrook Drive 
Wheeling, IL. 60090, U.S.A. 
Telephone: (708) 520-9280 
Facsimile: (708) 520-1309 


Taito (Europe) Corporation Limited 
#5 Fitzroy Court Tottenham Court Road, 
London, W1P5SE, England 

Telephone: (01) 387-6968 

Facsimile: (01) 387-6984 
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We are Taito, and you Py feel our very presence. 
We are sometimes round#and sometimes sharp. 


Polish us and we will glow like a shining diamond. 
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Keisuke ‘‘Kasey’’ Hasegawa 


President 


TAITO 
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To create ‘p"’ that will catch your heart, 


We 


in 1988, Taito celebrated 
its 35th Anniversary. In 
this memorable year, we 
have made a fresh new 
start and have adopted a 
new company logo and 
slogan, ‘Catch the Heart’. 
We will continue to create 


gentle harmony between 
‘Play’ and ‘People’s 
hearts’, so that we may 
encourage more friendly 
and enjoyable 
communication. 


Company History 


1953 


1956 


1963 


1966 


1972 


1973 


1978 


1979 


1985 


1988 


Taito Trading Co., Ltd. established. 

Started manufacture and sales of small-sized 
automatic vendors. 

Manufactured the first jukebox made in Japan. 
Siarted the sale and lease of amusement 
machines. 

Established Pacific Manufacturing Corp., in 
Yokohama for R&D and manufacture of products 
under Taito’s own brand name. 

Started manufacture, sales and export of coin- 
operated amusement machines under Taito’s 
own brand name. 

Company name changed to Kabushiki Kaisha 
Taito (Taito Corporation) to diversify business. 
Established Taito America Corporation. 
Manufactured and sold the first coin-operated 
video game in Japan, ‘Elepong’. 

Present head office building constructed. 
Opened distribution center at Atsugi (Kanagawa 
Pref.) 

Started audio-visual karaoke equipment operation 
business. 

Using computer technology, developed and 
manufactured software and hardware for the TV 
game, ‘Space Invaders’. 

Started nationwide lease and sales of ‘Space 
Invaders’, which expanded business. 

Opened Central Technical Service Center at 
Ebina (Kanagawa Pref.) 

Started manufacture and sales of Nintendo 
Family Computer game software. 

Established Taito (Europe) Corp., Ltd. in U.K. 
Manufactured Family Computer software, ‘The 
Ultimate Harikiri Stadium’ and sold one million 
units. 





will continmtle to sense your needs. 


Board of Directors & Auditors 


Representative Director, 
President 

Representative Director, 
Senior Managing Director 
Executive Director, 

General Manager, AV 
Operation Div. 

Director 

General Manager, International 
Sales Div. 


Director 
General Manager, Production Div./ 
Central R&D 


Director 
General Manager, Control Div. 


Director 
General Manager, CP Div. 


Director 
General Manager, General 
Affairs Div. 


Director 
Manager, Accounting Dept. 


Director 
General Manager, Technical 
Service Div. 


Director 
Chairman of Taito America Corp. 


Director 
Auditor 
Auditor 
Auditor 


Permanent 


Company Outline 


Keisuke Hasegawa 


Masamichi Oue 


Katsuhiko Tanabe ~ 


Minoru Suzuki 


Yasunori Kawamura 
Yuji Kajiwara 
Seizo Matsutaka | 


Mikio Minagawa 


Masamitsu Asakura 


Teruo Katayama 


G. William Moseley 
Asya Kogan 
Shigeru Tomita 
Katsumi Nishimura 
Motoi Kishimoto 


Name: Kabushiki Kaisha Taito 
(Taito Corporation) 
Established: August 24, 1953 
Capital: 1 billion yen 
President: Keisuke Hasegawa 
Address: Taito Building 
5-3, Hirakawa-cho 2-chome, Chiyoda-ku, 
Tokyo, 102 Japan 
Branches: 130 in major cities throughout Japan 
Number of 
Employees: 1577 (as of March 31, 1989) 


Annual Sales: 54.5 billion yen (for the fiscal year ended 


March 31, 1989) 
Banks: 


Sanwa Bank, Tokai Bank, Taiyo Kobe 


Bank, Mitsubishi Bank, Toyo Trust Bank 


Business: 


® Development, manufacture, sales and 


lease of video games and other coin- 

operated amusement equipment. 
@Planning, consultation, and operation of 

indoor and outdoor amusement facilities. 
@Sales and lease of audio-visual 


equipment. 


@® Manufacture and sales of computer 


software products. 


® Development, manufacture, sales, and 
lease of sales promotion robots and 


‘event’ robots. 


Closing Date: March 31 of each year 


Major 


Subsidiaries: Taito America Corp. 


Taito (Europe) Corp., Ltd. 


Because it’s so full of original flavor, 
once you taste it you ca. ¢ forget it. 
Let’s go out and find a new game! 
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Amusement spaces fill the heart with ‘play’. 
Here, playful ideas come alive. 
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Both in Japan and abroad, 


the demand for suburban- _ 
types of leisure facilities is — 
growing. Such facilities 


are becoming larger in — 
- scale and more complex 


in their features. Hotels, — 
shopping centers and 
various complex facilities 
are looking for every 
Foleverera(Viali wan Comellitcicclalit-1 
themselves from others by 
rYote] ¢ct-t-4\"i-1 ama (gelel¥ ied ale] 
amusement space. 

We pledge ourselves to a 
concept of ‘Play’ that is 
“the creation of amusement 
space in which everyone 
can freely visit and have 
fun”. Based on this concept, 
we are challenging the 
future to create a more 
enjoyable amusement and 
communication network. _ 
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We directly operate 560 
| amusement centers across — 
the nation and lease vu 


; amusement machines 1. 

550 franchise centers. We 
Bp recognize new trends and 

| offer entertainment which 
is one step ahead of our 
time. From planning and ~ 

— oth development to distribution, 

we create amusement 
centers where adults and 
children alike can relax, be 
safe and feel the excitement 


People gather where there is ‘play’. of the hottest amusement 
Producing such an enjoyable space is our goal. a 
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